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Media usage continues to grow amongst Europe’s Business Elite 
according to new survey. 

 
The Business Elite in Europe have had to reign back on many things as the economic 
climate has deteriorated. But the one thing they haven't cut back on is their use of 
international print, websites and business and news television channels. They are 
reading as much as they ever did, increasing their usage of digital media and staying 
glued to international business and news television channels.  

Four out of ten of this eagerly sought and difficult to reach group of people read one 

or more of the region’s international publications. Examples of all forms of media 

they’re consuming include: 

o 5 out of 10 visited an international media owner’s website in the past 
month, up 7% on 2008 

o 4 out of 10 watched an International TV channel in the last week, up 17% on 
2008 

o 3 out of 10 read/posted a blog in the last month, up 20% on 2008 

Ipsos MediaCT’s new BE:EUROPE 2009 survey (formerly EBRS) also finds that the business elite: 

o Are responsible for business purchase decisions in excess of €2.4 trillion 

o Work for companies that employ more than two thirds of the working populations 

surveyed. 

The study portrays senior executives who are internet-savvy and early adopters of business and 

consumer technology. 

Business Budgets 

The current economic climate has changed dramatically and there are some fascinating comparisons 

to be made between the 2008 and 2009 surveys. Budget cuts have been at the forefront of 

everyone’s minds over the past 12 months with the business elite, being the most senior people within 



large companies, spearheading this recent phenomenon. In 2009 they were responsible for business 

spend of €2.4 trillion of budget spend, down a third on 2008. The areas worse hit included banking 

and advertising/PR/marketing with average budgets down about a third as well. However, 

interestingly these figures are still higher than total Business Elite business spend in 2006. 

Investments 

The Business Elite’s investments took a hit inline with the financial markets in which previously they 

had confidently invested; their net worth even though down by 20% on 2008 is still substantial, 

standing at €253 billion this year. Interestingly, the number who have 3+ investments has remained 

stable demonstrating their financial knowledge through an evaluation of their financial portfolio; 

investments in stocks and shares in quoted companies, which have fluctuated in the past 12 months, 

is down 11% on 2008, but we see an 38% increase in government securities/Eurobonds/other 

corporate bonds, which are investments offering fixed returns. 

International Business Travel 

They remain a key target audience for airlines. They made 4.2 million business flights this year. That 

said the number not flying has also increased 17%. Targeting those high value frequent business 

flyers still flying becomes ever more important. 

 

Mette Petersen, Business Elite Development Associate Director, Ipsos MediaCT noted that: 

“Our business leaders have not been immune from the current economic downturn. This year’s results 

paint a very clear picture of the impact of these turbulent times on this vital audience. The Business 

Elite are flying less often than a year ago, but they remain a crucial audience for airlines. Their 

personal net worth is down, but still substantial. They continue to invest but are spreading their 

investment portfolio over less risky investments.  Understanding quality audiences and how they 

adapt and change over time becomes ever more important through these difficult times.”  

 

James Torr, Client Services Associate Director, Ipsos MediaCT, added: 

“Europe's Business Elite are a disproportionately important group. When they suffer, some 

businesses are hit hard. They continue to direct their companies through different types of business 

crises. The attitudes and behaviours of the next generation of Business Elite will be shaped by the 

successes and failures of today. Reliable insight, that you can trust, into quality audiences remains 

vital.” 



BE:EUROPE 2009 RESULTS 

BE:EUROPE 2009 SURVEY DATA - EMBARGOED UNTIL 11am 22nd October 2009 
 
BE:EUROPE 2009 Universe: 455,947 senior business 
executives 

 
Average Issue Readership of International Publications 

        
 2009 2008 

Net International Titles 38.6% 38.1%

 
Daily Titles 

Financial Times 14.7% 14.3%
The Wall Street Journal Europe 2.3% 2.4%
International Herald Tribune 1.7% 1.8%
USA Today 1.6% 1.7%
 

Weekly Titles 
The Economist 12.3% 12.3%
Time 7.0% 6.7%
BusinessWeek 4.7% 4.3%
Newsweek 4.5% 4.2%
 

Fortnightly Titles 
Fortune 3.2% 3.4%
Forbes 2.8% 2.7%
 

Monthly Titles 
Harvard Business Review 9.4% 8.7%
National Geographic 8.5% 9.3%
Euromoney 2.7% 2.5%
Bloomberg Markets Magazine 2.6% 1.8%
Institutional Investor 1.6% 1.4%
Scientific American 1.4% 1.4%
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BE:EUROPE 2009 TV Data – Daily and Weekly Reach 

 
 Daily Reach Weekly Reach 
 2009 2008 2009 2008 
Net International Channels 17.0% 15.5% 40.3% 35.7% 
Net International News Channels 13.9% 12.5% 34.3% 29.8% 
     
Sky News 6.3% 5.6% 14.2% 12.4% 
CNN International 4.2% 4.1% 15.0% 13.1% 
Discovery Channel 4.0% 4.1% 12.6% 11.5% 
BBC World News 3.3% 2.0% 11.3% 7.1% 
National Geographic 3.1% 2.9% 10.5% 9.4% 
EuroNews 2.6% 2.8% 8.9% 7.9% 
Bloomberg 2.1% 2.1% 6.2% 5.5% 
CNBC 1.1% 1.1% 4.0% 3.3% 
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BE:EUROPE 2009 Websites – Monthly Reach 

 
  2009 2008 
Websites:   
bbc.com/bbc.co.uk 21.4% 20.8% 
ft.com 12.1% 10.3% 
cnn.com 8.7% 7.7% 
skynews.com 7.8% 6.8% 
bloomberg.com 6.7% 5.3% 
economist.com 5.9% 5.0% 
nationalgeographic.com 4.3% 3.5% 
euronews.com 4.0% 2.8% 
businessweek.com 3.9% 2.5% 
harvardbusiness.org 3.8% 3.4% 
newsweek.com 3.8% 3.1% 
nytimes.com 3.3% 2.7% 
wsj.com 3.2% 2.6% 
cnnmoney.com (incorporates fortune.com) 3.1% 2.3% 
time.com 2.8% 2.4% 
cnbc.com 2.1% 1.8% 
forbes.com 2.0% 1.7% 
iht.com 1.2% 1.0% 

 

 

BE:EUROPE 2009 – Business and Consumer Profile 

 
 2009 
  
C-Suite (Chairman, President, Chief Executive/Managing 
Director, Chief Operating Officer/Chief Financial Officer/Chief 
Information/Technology Officer/Chief Marketing Officer/Chief 
Purchasing Officer) 

60%

VP/Director and more senior 78%
Strategy decisions a main area of responsibility 35%
Involved in strategic decisions internationally 31%
Average value of business purchases     €8,825,000
Any international business air travel 61%
6+ business air trips in Europe 21%
Average personal income €161,019
Average value of main car €43,386



 
Technical note: 
The 17 countries in which individuals were surveyed were: Austria, Belgium, Denmark, 
Finland, France, Germany, Greece, Ireland, Italy, Luxembourg, Netherlands, Norway, 
Portugal, Spain, Sweden and United Kingdom. 
 
Fieldwork period: October 2007 to August 2008 and April 2009 to August 2009. Sample size 
11,222 

 
The details included are the headline figures. More detailed information can be obtained by 
calling one of the below contacts. 
  
The findings of the survey are to be presented to the report sponsors and media at 
The Cumberland Hotel, London, on Thursday 22nd October starting at 9am. 
 
Sponsors: 
 
Financial Times 
The Economist 
The Wall Street Journal Europe 
BBC World News 
CNN 
BusinessWeek 
Time 
Fortune 
Newsweek 
Harvard Business Review 
Ill Sole 24 Ore 
The Irish Times 
Les Echos 
OMD 
ZenithOptimedia 
Starcom MediaVest 
MPG 
Publicitas 
JAA 
Phd 
 

Ipsos MediaCT 
 
Ipsos MediaCT is the specialisation within Ipsos dedicated to serving clients in the 
converging Media, Content, Telecoms & Technology Industries. Areas of expertise include 
audience measurement, consumer insight, customer acquisition and retention, market sizing 
and new product development. Our global team combines rigorous research skills with a 
clear business focus to assist companies in maximizing their return on investment. 
 

Ipsos MediaCT is part of the Ipsos Group, which has offices in 55 countries, employs more 
than 8,000 people and reported turnover of €927.2m (US$1.5 billion) in 2007. 



For further information: 
 

Mette Petersen 

Associate Director 

Ipsos MediaCT UK  

Tel: +44(0)20 8080 6135 

E-mail: mette.petersen@ipsos.com 

 
James Torr 

Associate Director 

Ipsos MediaCT UK  

Tel: +44(0)20 8861 8173 

E-mail: james.torr@ipsos.com  

 

Simon Staplehurst 

Director 

Ipsos MediaCT UK  

T +44 (0)20 8861 8167 

E: simon.staplehurst@ipsos.com 

 

 
 

 


