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Google Confidential and Proprietary

Mobile is Transforming Everyday
Shopping Behavior

70% 
Use phone while 

shopping in-

store 

74% 
Of smartphone 

shoppers made 

a purchase as a 

result of using 

smartphone

79% 
Use phone for 

shopping related 

activities
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Source: The Mobile Movement Study, Google/Ipsos OTX MediaCT , Apr 2011
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79% of Users Rely on Smartphones to Help
with Shopping 

In-store Drivers78%

Contact Retailer52%

Get More 

Product 

Information
69%

Find and Use 

Offers & 

Discounts
48%50%

54%

49%

34%

Located a retailer

Compared prices to decide

Searched store's inventory

44%

40%

26%

21%

Read product information and reviews

Compared features of a product

Used barcode scanner

Watched online video
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Base: Smartphone Users (5013); Have Used Smartphone to Help Shop  (3968).

Q. Which, if any, of the following ways have you used the Internet on your smartphone to help with 

your shopping? 

Source: The Mobile Movement Study, Google/Ipsos OTX MediaCT , Apr 2011
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70%
Use smartphone while shopping in-store

Google Confidential and Proprietary 27
Base: Have Used Smartphone to Help Shop or Purchase (4153).

Q. Have you ever used your smartphone while shopping in a store (e.g., to look up product information, prices, features)?

Source: The Mobile Movement Study, Google/Ipsos OTX MediaCT , Apr 2011



Google Confidential and Proprietary

Smartphones Are an Integral Part of a 
Multi-channel Purchase Process

Base: Have Used Smartphone to Help Shop or Purchase in Some Way (3533). 

Q. Which of the following ways do you typically approach shopping with your smartphone? 

Note: “None of these”  (15%) excluded.

Research on smartphone and 

then buy in store67%

Research on smartphone, visit store 

to check out product and then 

purchase online (computer or internet 

enabled device)

23%

Research on smartphone, visit store

to check out product and then 

purchase on smartphone
16%

Visit store, then purchase on 

smartphone9%

$
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Source: The Mobile Movement Study, Google/Ipsos OTX MediaCT , Apr 2011
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Majority of Smartphone Shoppers Purchase

Ever Made A Purchase 
(As A Result Of Using A Smartphone)?

Yes

74%

Purchase Channel

In-store: 76%

Online using 
a computer: 59%

Smartphone: 35%

29Base: Smartphone Users Who Made Purchase As a Result of Using Phone While Shopping (3710).

Q. As a result of using your smartphone have you ever purchased products or services...? 

Source: The Mobile Movement Study, Google/Ipsos OTX MediaCT , Apr 2011
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through 

website27%

Smartphone Shoppers Purchase Via 
Mobile Websites
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Base: Have Used Smartphone to Purchase (3731)

Q. As a result of using your smartphone while shopping, 

have you ever purchased products or services...? 

Source: The Mobile Movement Study, Google/Ipsos OTX MediaCT , Apr 2011
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through 

app22%

Smartphone Shoppers Purchase Via Apps
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Base: Have Used Smartphone to Purchase (3731)

Q. As a result of using your smartphone while shopping, 

have you ever purchased products or services...? 

Source: The Mobile Movement Study, Google/Ipsos OTX MediaCT , Apr 2011
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Shoppers Spent Roughly $300 On Smartphone 
Purchases in Past Year

Base:   Purchased Products or Services on Smartphone in Past Year Through App or Website 

(1255). 

Q.  Which of the following purchases have you made on your smartphone in the past year? 

Q. And, approximately, how much have you spent in total on these purchases you have made on 

your smartphone in the past year?

*Note: Exlcludes those who “Have not made a purchase in past year”. 

Total Amount Spent On Smartphone 
Purchases (Past Year)

Top Purchases Made on Smartphone In Past Year

Median:

$300
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Source: The Mobile Movement Study, Google/Ipsos OTX MediaCT , Apr 2011
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Reaching the 

Mobile User
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Cross Media Exposure Influences Mobile Search

Traditional 

Media

Saw something 

in Store

Mobile Ad

Word of Mouth

Saw Online 

Ad

68%

44%

27%

61%

18%

51%

38%

Friends/family

Social networking

44%Saw in Store

43%

40%

35%

36%

22%

TV commercial / program

Radio

Read magazine/newspaper

Billboard

Mail
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Motivations for Mobile Search As a Result Of

Base: Smartphone Users  Who Use Search (4902).

Q. Have you ever used a search engine on your smartphone to find more information 

on something that you …

Source: The Mobile Movement Study, Google/Ipsos OTX MediaCT , Apr 2011



Google Confidential and Proprietary

71%
search because 

they saw an ad

Google Confidential and Proprietary 35Base: Smartphone Users  Who Use Search (4902).

Q. Have you ever used a search engine on your smartphone to find more information on something that you …

Source: The Mobile Movement Study, Google/Ipsos OTX MediaCT , Apr 2011
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A Vast Majority Notice A Mobile Ad

36

Types of Mobile Ads Noticed
Notice Ads 

on Smartphone

82%

Location/

Maps Ads

Search

Ads

Display

Ads

Base: Smartphone Users  (5013)

Q. How often do you notice advertising when you are using your smartphone?

Source: The Mobile Movement Study, Google/Ipsos OTX MediaCT , Apr 2011
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Half of Those Who See a Mobile Ad Take Action

Base: Smartphone Users Who Took Action as a Result of  Noticing Ads  (1997). 

Q. Which of the following actions, if any, have you taken as a result of seeing a mobile ad of any type on your smartphone? 

Looked for More 

Information49%

Contacted 

Advertiser27%

Visit / Locate 

Retailer33%

Purchase49%

42% Clicked on Ad   |   35% Visit website

33%

32%

...computer

…smartphone

18%

17%

Click to call advertiser on mobile

Called advertiser/retailer at later time

22%

20%

Went to store for additional Info

Located directions on map

31%

24%

23%

Instore

Online on computer

Online with smartphone
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Actions Ever Taken As a Result of Seeing A Mobile Ad

Source: The Mobile Movement Study, Google/Ipsos OTX MediaCT , Apr 2011
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Summary of Findings and Implications

38

Extend online advertising strategies to mobile as consumers use their smartphones 

to help with all aspects of their daily lives. 

Be found via mobile search as consumers regularly use their phones to find and act on 

information.

Incorporate location based products and services and make it easy for mobile 

customers to reach you because local information seeking is common among 

smartphone users and they are most ready to act on the information they find. 

Develop a comprehensive cross-channel strategy as mobile shoppers use their 

phones in-store, online and via mobile website and apps to research and make purchase 

decisions. Have a mobile-optimized website so consumers can easily complete their 

goals.

Implement an integrated mobile ads marketing strategy as people use their 

smartphones while consuming other media and are influenced by it. Ensure your 

mobile ads are engaging and  appear prominently as a majority of mobile users 

notice mobile ads and take action on them. 

Source: The Mobile Movement Study, Google/Ipsos OTX MediaCT , Apr 2011
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